
Wolseley Family Place Name Change to 

Acorn Family Place 

  

  

  

Positioning Statement: 

  

As an organization committed to truth and reconciliation, we don’t only provide social services, 

we are committed to social change. We are very aware of the many factors that are outside of 

our control which can often create adverse conditions for already marginalized peoples. Our 

name, however, is within our power to change. And if anyone felt alienated or victimized by the 

name on our door, then it is vital that we take action to reduce harm and change our name to 

reflect the welcomeness that is foundational to our work of building relationships and supporting 

families. 

  

  

Background: 

One year ago, a public event at Vimy Ridge Park brought to light the troubling history of the 

name Wolseley, and advocated for the neighbourhood name to be changed. 

  

This sparked discussions in our own community as Wolseley Family Place is named after the 

street where we were located until 3 years ago. When hiring new staff, and when we moved to 

our new location, people asked us about the Wolseley name and discussions persisted. 

  

The executive director brought the issue to the board, and was given the directive to pursue 

discussions. Talking with other organizations who had changed their name the process of 

undertaking a name or brand change became more clear. In late 2021 the board requested a 

community engagement process to look at the way our community felt about our name and 

branding and we engaged the services of Relish New Brand Experience. Under their guidance, 

interviews were conducted with staff and partners, as well as a survey with participants and 

stakeholders. 

  

The survey results showed, once made aware of the colonial history of Colonel Wolseley, that 

63% of respondents supported a name change, 32% were unsure and only 5% were against a 

name change. 

  

Based on the results of the consultation process, the board decided to proceed with a name 

change. While there will always be those who feel nostalgic about the Wolseley name, and of 

course there may be a natural resistance to change, we believe this is the best decision for our 

organization and community. 

  

  

 

  



Questions & Answers: 

  

  

1. Why didn’t we change the name sooner? 

We wanted to take a thoughtful and considered approach, to proceed in a good way, and at the 

right time, and not to rush it. It was important for us to engage our community and partners, to 

be thoughtful and mindful of the many aspects involved in a potential name change. We wanted 

to ensure the consultation and engagement process was respectful of our history, but also free 

from any preconceived bias. 

  

We were also conscious that with our recent relocation to our new home at 222 Furby, we 

wanted to ensure the community could still find us and recognize us at our new location. We 

also had to scale back in-person programming during the pandemic which presented many 

challenges and would have made engagement difficult. Now, in 2022, we felt the time was right 

to make the change. 

  

2. What other activities has Acorn Family Place done to engage in reconciliation with 

Indigenous communities? 

  

We made a commitment as an organization to truth and reconciliation when we signed on to the 

City of Winnipeg’s Indigenous Accord. Each year, we commit to different actions to respond to 

the TRC’s Calls to Action and the MMIWG Inquiry’s Calls for Justice. We built relationships with 

three Indigenous Knowledge Keepers who have been trusted advisors and facilitators of cultural 

activities for both staff and participants at our centre including Ceremonies, developing an 

organizational territorial acknowledgement statement, and traditional medicine and food 

stewardship and harvesting. We’ve incorporated Indigenous content into our social media 

postings and our program delivery, such as traditional parenting teachings and Indigenous 

children’s books in our Playroom. We have started a tradition of honouring September 30 th each 

year with age-appropriate activities for children and families to share learning about truth and 

reconciliation. 

  

3. Did community members come to you asking for the name to be changed? 

  

What we heard was questions from stakeholders, partner organizations, and when we hired 

new staff, there were many people who wanted to talk about the meaning and impact of having 

Wolseley in our name. It was clearly an issue that was relevant to community members and 

resulted in thoughtful discussions. When we first hired Relish New Brand Experience, we had 

not yet made a decision to make a name change. When the survey results showed strong 

support for a name change, the way forward became quite clear. It’s important for us to be 

leaders in the area of reconciliation as Indigenous people are an important part of the 

community that we serve. 

  

4. Have you heard from other organizations using the Wolseley name that they are 

also considering changing their name? 



  

Not specifically. There are many businesses and other organizations that use the name. There 

is a cost associated with a name change and each business would have different challenges 

and considerations for a name change. But, having gone through this process, if our experience 

can be helpful to inform other groups considering undertaking a similar process we’d be happy 

to connect with them and share what we’ve learned. 

  

5. What was the cost for you to change the name? 

  

Total hard costs were under $10,000 and we did receive a grant to offset some of the costs. 

Some of those costs would have been expended in any case, as we planned ahead. We did the 

process right. 

  

6. Have any community members been disappointed by the name change? 

  

For our participants and stakeholders, we are happy to reassure them that our values haven’t 

changed, and we’re still delivering the same programs and services. We are changing with the 

times, understanding that when we know better we do better, and when there are new needs — 

we meet them. This name change is an opportunity to act on our values in a new way. 

  

  

7. What percentage of your clients are Indigenous or Metis? 

  

About half. Previous surveys indicated about 45% but our most recent survey indicated 59%. 

About 15% are Metis. 

  

8. So, why Acorn Family Place? 

  

We considered many different naming options and logo options. We started by asking the 

community about the types of images or words they associated with our centre and many 

responses included imagery related to nature and circles. We are an organization that works on 

a strength-based philosophy, we don’t see people as flawed or broken when they come to us. 

Rather, that raising families takes support, we believe it takes a village to raise a child, and we 

walk alongside people in that journey. 

  

An acorn is a nearly universal symbol of something which is small, yet strong, and that within 

lies great potential. A highly relatable icon, an acorn is whole and complete on its own, and with 

the right nutrients, conditions and support it can grow into a mighty oak tree, resilient and 

sheltering. Similarly, Acorn Family Place supports families, walking with them in their journeys, 

supporting them through the offering of programs and services to help them thrive, 

strengthening the larger community. The acorn leaves are playful and friendly while the brand 

colours recall elements of nature, growth and warmth. The new logo depicts an embrace that is 

welcoming and evoking the vital connection between caregivers and children. 

  



  

  

  

  

 


